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   With the high-speed development of insurance industry, the insurance market is 
increasingly competitive. The insurance company’ existing sales channels and service 
model has been difficult to meet customer’s requirements. In order to improve the 
service system to fit market demand, various insurance companies are pressing to 
open up new sales channels. 
   Insurance e-commerce is in use of high-tech, such as telephone, computer and 
internet to create a new field of insurance business and services, make insurance 
business almost into every home，people will be able to know the insurance 
information, purchase insurance products, and get real-time services at home 
 P insurance company is an object of research in this thesis. According to introduce 
mobile exhibition mode (MIT), through specific example describe e-commerce in the 
application of the insurance industry. Summed up current development of domestic 
and foreign insurance e-commerce, and combined with the current domestic insurance 
situation and developing trend, analyze P insurance company e-commerce status by 
4Cs marketing theory.  E-commerce insurance has incomparable advantage compare 
with traditional marketing methods, and more and more consumer accept it. Although 
e-commerce insurance still need to improve, but overall developing insurance 
e-commerce would be the only route for realizing P insurance company 
comprehensive financial strategy. 
   This article introducing domestic insurance e-commerce, through case study 
studies, hope can provide some reference for domestic insurance companies. 
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第一章  引言 
第一节 研究背景 
2012 年 1 月 11 日，深圳市金融创新奖颁奖仪式暨 2012 年度深圳金融系统
新春联谊会在鹏城隆重举行，24 个金融创新项目获奖。P 保险公司凭借“一站
式”金融服务的全新业务模式和将现代信息技术与金融服务完美结合的领创优
势荣获 4 项大奖，其中，P 保险公司移动展业模式（MIT）从全市近 140 个申报













继 2010 年 10 月在全国范围内成功推行移动展业模式(MIT)之后，P保险公司
旗下 P保险公司人寿已于近期正式上线 MIT 升级版——MIT 二代。这将为其客户
提供更为全面的综合金融服务以及更为便捷的保费支付渠道。自推出该展业模式
























寿代理人共通过 MIT 签下保单 192.3 万件，今年前 6月新契约中 MIT 件数占比接
近 50%，6 月当月占比更提升至 60.7%。据统计，MIT 已直接减少纸张消耗 70.7





















































































第二章  保险电子商务与相关营销理论综述 





































































































































第二节  保险电子商务的营销策略 
互联网技术向保险业的渗透，不仅催生出新的保险营销理念，也为保险营销
策略的制定注入了新的内容。 
















































































第三节  4Cs 营销理论 
4Cs 是美国营销大师劳特朋所创 4C 理论的简称
[7]
，即：顾客的欲求与需要、
顾客获取满足的成本、顾客购买的方便性、沟通。从关注 4P 转变到注重 4C，是
当前许多大企业全面调整市场营销战略的发展趋势，受到广泛的重视。  
一、顾客(Customer)   





二、成本(Cost)   









三、方便(Convenient)   
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